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Our business in Great Britain is made up of two separate 
companies with different roles. Together, these companies 
manufacture, distribute and market our range of drinks.

The companies are Coca-Cola Great Britain (CCGB),  
which is a wholly owned subsidiary of The Coca-Cola 
Company and Coca-Cola Enterprises Ltd (CCE),  
which is part of Coca-Cola Enterprises Inc. These two  
companies form our business in Great Britain, which  
we call ‘The Coca-Cola System’.

To find out which areas of corporate responsibility are  
the most important for us to deal with, we carried out  
an assessment to prioritise our key issues in early 2009.  
The assessment identified a total of 15 issue areas and  
this review is structured around the top six issues.

The information in this review includes data up to  
31st December 2008. Some information on our projects  
and initiatives goes up to June 2009.

We have commissioned Corporate Citizenship to  
provide independent external assurance of our reporting.  
A commentary is provided in this Review, the full assurance 
statement will be available online.

This review is a summary of our full report, available online
at cokecorporateresponsibility.co.uk. The full report follows
the Global Reporting Initiative guidelines and our GRI index
is available online.
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